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How Nonprofits Can Turn Raffle Participants Into
Long-Term Supporters
Raffle participants represent a unique opportunity for nonprofits: they are already engaged and have
demonstrated willingness to contribute. Effectively turning these participants into long-term
supporters can significantly increase fundraising efficiency, revenue, and donor retention. Donor
friction reduces nonprofit fundraising results

This article explores strategies for converting raffle participants into recurring donors and advocates.

Understanding the Participant Lifecycle
Every raffle participant moves through a lifecycle that can be leveraged to build long-term
engagement:

1. Initial Participation: Donor purchases a ticket or engages online.

2. Follow-Up Engagement: Donor receives confirmation, prize updates, or campaign
communications.

3. Repeat Participation: Donor is encouraged to participate in subsequent raffles or campaigns.

4. Expanded Engagement: Donor is invited to other fundraising activities, monthly giving, or
volunteer opportunities.

5. Advocacy: Donor promotes campaigns to friends, family, and networks.

Mapping this lifecycle helps nonprofits identify key touchpoints for engagement and conversion.
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Using Recurring and Progressive Raffles
Recurring and progressive raffles naturally encourage repeated engagement:

Recurring Raffles: Weekly, monthly, or quarterly draws create a habit for donors to participate.

Progressive Raffles: Prize pools that grow over time incentivize continued participation.

Both formats keep participants engaged over longer periods, increasing the likelihood they become
recurring supporters.

Leveraging Donor Data
Online raffles capture valuable first-party donor data:

Name and contact information

Purchase history and participation frequency

Engagement patterns across campaigns

This data enables personalized communication and targeted appeals, increasing the effectiveness of
retention strategies.

Communication Strategies
Effective communication is critical for converting raffle participants into long-term supporters:

Immediate Follow-Up: Send confirmations and thank-you messages promptly.

Regular Updates: Inform participants of upcoming raffles, prize progress, and results.

Personalized Outreach: Use donor data to tailor messages based on past participation.

Multi-Channel Engagement: Email, social media, and event invitations reinforce connections.

Consistent, value-driven communication strengthens relationships and encourages continued
engagement.
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Incentivizing Repeat Participation
Nonprofits can encourage repeat participation through strategies such as:

Multi-ticket discounts or bundle options

Early access to draws or premium prizes for repeat participants

Loyalty programs or recognition for frequent donors

Referral incentives for bringing new participants

These approaches enhance the perceived value of participation and foster long-term commitment.

Integrating Raffles With Other Fundraising Initiatives
Raffles should complement other fundraising programs:

Monthly giving or subscription programs

Special events and campaigns

Volunteer opportunities and community engagement

Integration ensures that each raffle contributes to broader fundraising and donor engagement goals.

Tracking and Measuring Success
Nonprofits should monitor metrics to assess participant conversion:

Repeat participation rates

Donor lifetime value

Engagement across communications channels

Referral and advocacy metrics

Data-driven evaluation allows continuous improvement of strategies and maximizes long-term
fundraising potential.
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Summary
Raffle participants are a valuable pool for long-term engagement.

Recurring and progressive raffles encourage repeated participation.

First-party donor data enables targeted, personalized outreach.

Incentives, communication, and integration with other programs foster loyalty.

Tracking metrics ensures continuous improvement and sustained donor support.

By strategically nurturing raffle participants, nonprofits can transform one-time contributors into long-
term supporters and advocates.
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